
International Marketing strategy

International marketing is about identifying a potential international audience that your brand is
interested in reaching, understanding the value of international marketing and constantly investing
in international marketing and advertising. With a little marketing management, and attention to
your niche audience, international marketing won't feel much different from the work your business

does locally.

International marketing can help make your business stand out on a global stage, while uncovering
opportunities to reach customers who aren't yet interested in your brand. In this overview, you'll
learn tools and tips for beginners, including information about international marketing research,
product marketing, international market segments, and why international marketing is more

important than ever in today's business world.

International marketing:

International marketing is marketing products or services beyond your brand's local audience. Think
of it as a type of international trade. By expanding into foreign territories, brands are able to increase

awareness of their brand, develop a global audience, and of course grow their business.

The complexity of international marketing comes down to the details. While domestic marketing
takes place in the same country, international marketing is anything that takes place outside that
country's borders, focusing on the nuances of speaking to that international audience and trying to

understand culture, language (if necessary) and customs that your brand may not be familiar with.

When expanding into international markets, brands must understand the right ways to reach
audiences in those regions with their messaging. This may come in the form of a language barrier, or
even something as subtle as a cultural norm that may not apply to your local audience. The
important part of international marketing is intention and research. Conducting international
marketing research in advance and developing international marketing strategies specific to the new
audience your brand is interacting with will make a big difference when it comes to whether your

foray into international marketing is successful.

An important part of this process involves international market segments – or identifying aspects
that will help inform your marketing campaign. The geographic, economic and cultural factors of any
given audience will help guide your brand positioning, as well as your marketing management and
communication strategies. When developing a strategy, an important question to ask is where your
product or service fits into the needs of this specific audience. Think of that cliché about “selling
sawdust to a lumber mill.” There is no need for sawdust there because the wood mill already
contains all the sawdust you could want. This is the mindset to have when thinking about
international businesses: What do they need and how do they need to market it to them? Marketing
sectors will also help determine the tone of messaging and communication. Idioms, references, or



even simple translations (like that mulch, actually) can lose their meaning in translation, or worse,

change the meaning entirely and alienate audiences that don't share your original culture.

Importance of international marketing:

International marketing is important because it opens your business to a larger international

audience.

At the brand level, international marketing is an opportunity for wider exposure, product awareness
and increased sales. The opportunities abroad are countless and tap into a wider audience than a
company can reach if it operates businesses domestically and elsewhere. But the biggest aspect of

international marketing is its implications for globalization and free trade.

Benefits of international marketing:

The benefits of international marketing are twofold. Not only does international marketing support
the economic diversification of your business, it helps your business reach a global audience,

expanding audience reach into previously untapped areas.

1 . Globalization and reaching the public

If there are customers all over the world who could benefit from access to your product or service,
why limit it to one place? International marketing and reaching an international audience are ways to

reach your target audience who may not be on your local radar.

2 . Economic diversification

While the best-performing global economies may seem obvious, they are anything but. For example,
although the United States performed well on the Dow and Nasdaq throughout 2017, one of the
world's largest economies ranked only fifth in global performance. Even if your country is
experiencing an economic boom, there are customers around the world who are eager to engage
with brands that are not currently available to them. Prioritizing international marketing is a way to
constantly monitor markets, from South America to the Middle East, which may be more beneficial

to you as you become an international brand.

International marketing strategy

The term international marketing is used when a company promotes its products or brand outside
the borders of the country in which it operates. This is due to the desire to expand and reach the
world, which is the closest thing to international trade, as the company begins to pay attention to the
audience outside the borders of its home country. It is worth noting that International marketing has
many obstacles, which are represented by the difference in cultures, languages, customs and
traditions between countries. Carrying out an international marketing campaign requires a lot of
research and studies in order to formulate a campaign that suits different cultures, and from these



came many of the strategies used in international marketing, and during this article we will highlight

The most important of these strategies.

International marketing strategies

The strategies that companies follow in international marketing campaigns vary according to the
goods or services they provide, as well as according to the budget available for those campaigns. To

learn about the best international marketing strategies, the following are the best examples:

First strategy:

One of the most prominent strategies used in international marketing is participating in local events
in each country in order to create awareness of the company’s brand. One of the most prominent
examples of this is Red Bull, as this company was able to make its marketing campaigns successful in
various countries of the world through participation in activities and events. Sports, as this company

owns teams in various sports, from motorcycle racing, car racing, and even airplane racing.

Second strategy:

Customizing products and services in line with the customs and traditions of different countries is
one of the most important strategies used in international marketing, and the best example of this is
Dunkin’ Donuts, which has been able to spread to more than thirty countries, as it has allocated
distinct flavors in each country and is conducting a marketing campaign in it in line with With what is
widespread in that country, it produced saffron and pistachio-flavored donuts in India, as well as
seaweed-flavored donuts in China, in order to increase the demand for them in those countries

because those flavors are more acceptable to them.

Third strategy:

Most people may share some inclinations and hobbies, regardless of their cultural or social
background, and here comes the role of exploiting this for the sake of an international marketing
campaign, and this is what Spotify, which specializes in music and songs, did, as this site changed the
classification of music types from the usual traditional classification. , to a classification based on the
activities undertaken by the listener, as he began suggesting music intended for relaxation and music
intended for exercise, which increased the interest of listeners from different cultures in these

classifications.

Fourth strategy:

This strategy is similar to the second strategy in terms of customizing products based on the country
in which they are marketed, but while preserving some of the characteristics of the original product
in order to maintain the brand image. McDonald’s excelled at this, as it was able to enter almost all
countries of the world. This is done by customizing some meals in line with the culture of each
country, but while maintaining some basic meals in all countries of the world, as McDonald’s
restaurants in all countries offer the Happy Meal and the McFlurry, and in each country they also

offer customized dishes such as tomatoes and cheese. Mozzarella in Italy, and sweet corn in Japan.


