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Chapter 3 

MARKET PRICING 

 Pricing  

The market price is the current price at which an asset or service can 

be bought or sold. The market price of an asset or service is 

determined by the forces of supply and demand.  

The price at which quantity supplied equals quantity demanded is the 

market price. 

 

In financial markets, the market price can change quickly as people 

change their bid or offer prices, or as sellers hit the bid or buyers hit 

the offer. 

The market price is the result of the interaction of traders, investors, 

and dealers in the stock market. In order for a trade to occur, there 

must be a buyer and a seller that meet at the same price.  

The “bid” is the higher price someone is advertising they will buy at, 

the “offer” is the lowest price someone is advertising they will sell at.  

 Bid is represented by buyer, 

 Offer is represented by seller.  

https://www.investopedia.com/terms/c/currentprice.asp
https://www.investopedia.com/terms/a/asset.asp
https://www.investopedia.com/terms/i/investor.asp
https://www.investopedia.com/terms/b/bid.asp
https://www.investopedia.com/terms/a/ask.asp

